
Finding your 
Brand Archetype  



What is an 
Archetype?



How Archetypes play a crucial role

Carl Jung, a Swiss psychiatrist, proposed that all humans 
possess a dominant trait that shapes their typical 
behavioural patterns, desires, values, and motivations.

These universal patterns form archetypes, which are 
model images we instinctively recognise: the wise elder, 
the hero, the ruler, or the jester.

By connecting an archetype to your brand, you can 
subconsciously embody these traits, creating a deeper 
emotional connection with your target market and 
ensuring your brand resonates meaningfully.



The 12 Brand Archetypes 

Lover Neighbour Entertainer Magician Outlaw Hero

Sage Explorer Innocent Ruler Caregiver Creator



How it all connects

Brand Archetype Personality Traits Tone Of Voice Messaging
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The 12 Brand 
Archetypes 
in detail
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Lover
Core Desire Attaining Intimacy

Goal To be in a relationship with something they love

Fear Being alone or unwanted

Strategy Become more attractive in every way possible

Gift Passion & Commitment 

Motivation Belonging, Connection & Enjoyment 

Achilles Heal Losing their identity in trying to please others

Motto “I only have eyes for you”

Brand Voice Affectionate. Sensual. Empathetic. Soothing

Lover Brands



Lover Brand: Haagen-Dazs



Lover Brand: L'Oreal



Neighbour 
Core Desire Connection with others

Goal To fit in

Fear Standing out or being rejected 

Strategy Develop common ground and virtues to be at ease

Gift Empathy & Realism  

Motivation Belonging & Connection 

Achilles Heal Superficial connections 

Motto “Everyone is created equal”

Brand Voice Friendly. Humble. Honest. Down to earth.

Neighbour Brands



Neighbour Brand: Ikea  



Neighbour Brand: Target  



Entertainer
Core Desire To enjoy the moment 

Goal To lighten up the work while having a great time

Fear Boredom or that they weren’t invited to the party

Strategy Humour & playfulness

Gift Joy. Not too serious

Motivation Belonging & Connection 

Achilles Heal Seen to be lacking a plan or vision

Motto “Life is too short to be serious”

Brand Voice Playful. Optimistic. Enthusiastic. Self-Deprecating

Entertainer Brands



Entertainer Brand: Dollar Shave Club



Entertainer Brand: Skittles



Entertainer Brand: Snickers
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Creator
Core Desire Creating enduring value 

Goal Offering up new, imaginative ways of solving problems

Fear Mediocre execution & conformity

Strategy Create culture & self-expression

Gift Creativity & Imagination 

Motivation Stability & Control

Creator Brands

Achilles Heal Perfectionism, miscreation

Motto “Once imagined, then there’s no limitation”

Brand Voice Unique. Descriptive. Passionate. 



Creator Brand: apple



Creator Brand: Lego



Caregiver
Core Desire Protect people from harm

Goal To help others

Fear Selfishness & Ingratitude

Strategy To do things for others

Gift Compassion & Generosity

Motivation Stability & Control

Achilles Heal Martyrdom of self & entrapment of others

Motto “Love everyone, as you do yourself”

Caregiver Brands

Brand Voice Thoughtful. Kind. Caring. Warm. Reassuring



Caregiver Brand: Toms Shoes



Caregiver Brand: Social Bite



Ruler
Core Desire Control

Goal To create a prosperous…. anything 

Fear Chaos & Being Over-thrown

Strategy Expert Leadership 

Gift Responsibility, Leadership & Confidence 

Motivation Stability & Control

Achilles Heal Too Bossy & Authoritarian 

Motto “Power isn’t everything. It’s the only thing”

Ruler Brands

Brand Voice Commanding. Refined. Articulate



Ruler Brand: American Express



Ruler Brand: Rolex
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Innocent
Core Desire To experience paradise 

Goal To be happy

Fear Being wrong that provokes punishment 

Strategy Do things right

Gift Optimism, Carings & Virtuous

Motivation Independence & Fulfilment

Achilles Heal Struggle when times are hard

Motto “Free to be you and me”

Brand Voice Optimistic. Honest. Humble. Simple. Cheerful.

Innocent Brands



Innocent Brand: innocent smoothies



Innocent Brand: Coca-Cola



Explorer 
Core Desire To be free to find ones self

Goal Experience a better, more authentic & fulfilling life

Fear Being part of the establishment & feeling empty 

Strategy Discover new experiences, even if they have to take risks

Gift Autonomy, “no limit” philosophy & true to themselves  

Motivation Independence & Fulfilment

Achilles Heal Aimless wandering and not fitting in. 

Motto “Don’t fence me in”

Brand Voice Confident. Empowering. Relatable. Open-minded

Explorer Brands



Explorer  Brand: Red Bull



Explorer  Brand: The North Face



Sage
Core Desire To discover the truth 

Goal To understand the world & pass it on

Fear Ignorance & being duped

Strategy Seek knowledge & information to understand & reflect on

Gift Wisdom, Intelligence & Rational decisions makers

Motivation Independence & Fulfilment

Achilles Heal Endless study without action

Motto “The truth will set you free”

Brand Voice Knowledgeable. Factual. Intelligent. Assured

Sage Brands



Sage Brand: TEDx



Sage Brand: BBC
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Magician
Core Desire To understand the laws of how the universe works  

Goal Make dreams come true

Fear Unanticipated negative consequences 

Strategy Develop a vision, live it & connect others to the inspiration 

Gift Transformation to find win-win outcomes 

Motivation Risk & Mastery

Achilles Heal Becoming or been seen as manipulative

Motto “It can happen”

Brand Voice Mystical. Articulate. Informed. Expansive 

Magician Brands



Magician Brand: Disney 



Magician Brand: Polaroid



Outlaw

Core Desire Revolution or Revenge 

Goal To destroy what is not working. Break rules

Fear Regulated. Conformity. Inconsequential 

Strategy Disrupt, destroy or shock 

Gift Radical freedom, outrageousness, empowerment.  

Motivation Risk & Mastery

Achilles Heal Going too far

Motto “Rules are meant to be broken”

Brand Voice Disruptive. Rebellious. Honest. Candid

Outlaw Brands



Outlaw Brand: Harley Davidson



Outlaw Brand: Virgin



Hero

Core Desire Be courageous & prove one’s worth through difficult action

Goal To exert mastery that helps to improve the world

Fear Weakness. Vulnerability. 

Strategy Strong, competent & powerful as possible to help others

Gift Endurance, strength & courage 

Motivation Risk & Mastery

Achilles Heal Arrogance & the need to be fighting something/someone

Motto “Where there’s a will, there’s a way”

Brand Voice Motivational. Direct. Brave. Self-confident & disciplined

Hero Brands



Hero Brand: Nike



Hero Brand: DEC



Chris Dowdall  
Brand & Culture 
Partner

chrisdowdall.com 

http://chrisdowdall.com



