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whatis an
Archetype?
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How Archetypes play a crucialrole

Carl Jung, a Swiss psychiatrist, proposed that all humans
00ssess a dominant trait that shapes their typica
oehavioural patterns, desires, values, and motivations.

These universal patterns form archetypes, which are

model images we instinctively recognise: the wise elder,
the hero, the ruler, or the jester.

By connecting an archetype to your brand, you can
subconsciously embody these traits, creating a deeper
emotional connection with your target market and
ensuring your brand resonates meaningfully.
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The 12 Brand Archetypes
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Lover Neighbour Entertainer Magician Outlaw Hero

Explorer Innocent Ruler Caregiver Creator
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How it all connects

Brand Archetype Personality Traits ‘ Tone Of Voice
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The 12 Brand
Archetypes
in detail

Caregiver

BELONGING STABILITY
& ENJOYMENT & CONTROL

2
INDEPENDENCE £
MASTERY & FULFILMENT Z

Magician
9 Innocent

Outlaw
Explorer
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Belonging
& Enjoyment

BELONGING
& ENJOYMENT
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Entertainer
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Lover

Attaining Intimacy

To be in a relationship with something they love

Being alone or unwanted /e _
'Haagen-Dazs

Become more attractive in every way possible

Passion & Commitment \Sf
' NESCAFE.

: : : VICTORIA’S
Belonging, Connection & Enjoyment SECRET

Losing their identity in trying to please others

Because you’re worth it.

“I only have eyes for you” I—,OREAL

PARIS

Affectionate. Sensual. Empathetic. Soothing

CHRIS DOWDALL



Lover Brand: Haagen-Dazs

1LLOVE
DOESN'T
NEED MANY

INGREDIENTS

Great vanilla ice cream only needs 5 ingredients - real milk
& cream, eggs, sugar & vanilla. So, that's all we use.

NOTHING IS BETTER THAN REAL

You wont find any artificial flavours in our

Strawberries & Cream ice cream, just real strawberries.

NOTHING IS BETTER THAN REAL
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Lover Brand: L'Oreal
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CONOUR

Richness beyond compare.
Experience the richest indulgence for your ips...
Our most luxuriously rich color.

Our most intensely rich hydration.

£ Aru wren e Hheo 4 ot } warriA
Of course it's the #1 lipstick in the world.

¥ ‘\.\_‘
In 74 rich, creamy shades,
from bold to nearly nude.

St Srymim

fett s fade-defs ing Rrioolor

BECAUSEYOU'REWORTH IT.

#WORTHSAYING

Because you're worth it.

LOREAL

PARIS
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Neighbour

000
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Connection with others

To fit in

Standing out or being rejected

|
Develop common ground and virtues to be at ease Mcdonald's

Empathy & Realism

Belonging & Connection

Superficial connections

“Everyone is created equal”

Friendly. Humble. Honest. Down to earth.
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Neighbour Brand: lkea

BI LL DISASSEMBLY
INSTRUCTIONS
IKEA has created a number of Disassembly Instructions to help customers extend the

lifecycle of their furniture. This easy-to-use guide will help customers take apart one
of their favourite IKEA furniture items, BILLY, so it can be re-built in its new home.

1 2

Remove books and other decorative items. Remove shelves, shelf support pins and Place bookshelf on floor, remove pins on
wall brackets. back board and slide backing off.

The IKEA vision

“To create a better everyday life for the many people.” This vision goes beyond home
furnishing. We want to have a positive impact on the world - from the communities where
we source our raw materials to the way our products help our customers live a more

o ° sustainable life at home.
N
> B o e 3 By sharing what we do, and speaking up for what we believe in, we can be part of positive

Place on side and remove screws. Remove shelves and remove screws. Here are all the parts you should have for your

disassembled BILLY. Change |n SOClety.

Note: If any screws or bolts are missing when you come to rebuild your bookshelf (or any other item),
you can pick up free replacements from our Spare Parts Library. Simply visit Customer Returns once stores reopen.
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Neighbour Brand: Target

Sale Goodfellow & Co.™
Loring pique polo
Standard fit.

Reg. 9.99 Sizms S0

Sim fit and Big & Toll sizos

=4 Same Day

D I .

ivery.

Sale Goodfellow & Co. e .
gn{l'l‘l sﬂl::r?:g[gaxhowaist y R

$8 B9 e i Easy as flipping a burger.

Father’s Day is
Sunday, June 16

Expect less. Pay more:

NEW AT ®

4.99-7.99 S oreoming -

Products shown and more.

rands, Inc, The Bullseye Design and Targel are registered lrademarks

¢ Delivered to your front T
= door so you can grill more.

——%—Visit—Target—.eem/ShipHe—leammeré;e — e
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Entertainer

To enjoy the moment

To lighten up the work while having a great time

Boredom or that they weren't invited to the party

Humour & playfulness

Joy. Not too serious

Belonging & Connection

Seen to be lacking a plan or vision

“Life is too short to be serious”

Playful. Optimistic. Enthusiastic. Self-Deprecating
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Entertainer Brand: Doliar Shave Club

== MENU OURBLADES  OURPRODUCTS [NNK @ HOWITWORKS  GIFT = _LOGIN  JON

DollarShaveClub.com - Our Blades Are F***ing Great A G R E A I

A FEW BUCKS A MONTH.
No commitment. No fees. No BS.

SYUIA-LIFT
0 L8t AnELEY
v 941-4158

-

AVE CLUB
%) DOLLAR SH
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Entertainer Brand: Skittles

STRUCK by a RAINBOW - A Skittles Documentary

654K views +« 8 years ago

STRUCK by a RAINBOW is a real, made up documentary extravaganza that dives into the world of a man

whose life was transformed forever after experiencing an unknown and unexplained meteorological,...
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Entertainer Brand: Snickers

ITS HARD TO SPEL
WHEN YOUR HUNGRY

IF YOU KEAP MAKING TYPING MISTAKES
GRAB YOURSELF A SNICKERS FAST

1 /NINNNLD

VISIT OUR FACEBOOK PAGE IF YOUR NOT SHAKING TO MUTCH j
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Stability
& Control o

Caregiver

STABILITY
& CONTROL
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Creator

Creating enduring value

Offering up new, imaginative ways of solving problems

Mediocre execution & conformity

Create culture & self-expression

Creativity & Imagination

Stability & Control

Perfectionism, miscreation

“Once imagined, then there’s no limitation”

Unique. Descriptive. Passionate.
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Creator Brand: apple
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The thrill of surfing,
The agony of choosing a color.
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Herp tm an iMac: s i just sen miirvnes sou conbd be surfing the imens and e-mailing enryne 30 thedebrothee Now e the hand pare: what colorwifl Itbe? wwwapgle.cam & Thinkdifferen!
10,000 songs in
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CreatorBrand:Lego
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Caregiver

Protect people from harm

To help others
JOHN

LEWIS

& PARTNERS

Selfishness & Ingratitude

To do things for others

N

Compassion & Generosity

Stability & Control

I SOCIAL
BITE
Martyrdom of self & entrapment of others

“Love everyone, as you do yourself” JOhnson&JOhnSOH

Thoughtful. Kind. Caring. Warm. Reassuring
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Caregiver Brand: Toms Shoes
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,ETAKE A PIC = Gl

HWITHOUTSHO

SHOES

-

a pair of new shoes | : . | -

g Al 7 r
F .2
) to E a C h l d From May S - May 21, Instagram your bare feet with the hashtag
- OWITHOUTSHOEb‘#to give a new pair of shoes to a child in need.
. 7‘0 ) _‘ .
| - “:‘.‘ . t

In need_

ne ol
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Caregiver Brand: Social Bite

oD . _'~ — } \ \ ,
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Control

To create a prosperous.... anything

Chaos & Being Over-thrown

Expert Leadership

Responsibility, Leadership & Confidence

Stability & Control

Too Bossy & Authoritarian

“Power isn’'t everything. It's the only thing”

Commanding. Refined. Articulate

AMERICAN
EXPRESS

=" Microsoft
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Ruler Brand: American Express

AN EXPERIENC

“ AMERICAN EXPRESS
PLAJSINUM
y7 =

WITHOUT IT"
- The world is yours
with Platinum. .
.‘/' 7 ok _:;‘,' ; : '--'
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Ruler Brand: Rolex

CHECKING HIS WATCH
COSTS BILL GATES

$300

A SECOND

WHAT IS YOUR TIME WORTH?

LET'S NOT TALK HISTORY YET.

HE’S STILL MAKINC

How complete is Roger Federer's game? His forehand unleashes the ball at speeds nearing
100 mph. His backhand finds angles that nobody can return. His volley: graceful, efficient, precise.
His mental game can be described as tough, brilliant and daunting. Whether you're sitting in the
stands or facing him across the net, to watch Roger Federer play is to witness something that
comes along very seldom. Greatness.

- - d
ROLEX.COM OYSTER PERPETUAL GMT-MASTER Il ROLEX
. MA ..

FOR AN OFFICIAL ROLEX JEWLLEAR CALL 1 -B00-J67:.6G529. ROLEX @ OYSTLR PLAPETUAL AND GMT.MASTER 11 ANL TRADL AL S
NEW YORK
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Independence
& Fulfiiment

2
INDEPENDENCE vg’
& FULFILMENT 0

Innocent

Explorer
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Innocent

To experience paradise

To be happy

Y
Being wrong that provokes punishment @ innocent

Do things right

Optimism, Carings & Virtuous
WHOLE
FOODS
Independence & Fulfilment MARKET

Struggle when times are hard

“Free to be you and me”

Optimistic. Honest. Humble. Simple. Cheerful.
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Innocent Brand: innocent smoothies

fill yourself
with goodness

>
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+ -innocent smoothies for kids tastes good, does good © _ srowberries ZEANGS
| ' ' & g Al s bananas 820 SAR

» 10% of our profits go to charity e . NA - F Ml -
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innocent smoothies
2 of your 5 a day
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Innocent Brand: Coca-Cola
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Explorer
G

To be free to find ones self

Experience a better, more authentic & fulfilling life

Being part of the establishment & feeling empty W\M
patagonia
Autonomy, “no limit” philosophy & true to themselves
THE
mm NORTHI“
@ -FACEN
Independence & Fulfilment Red BU"

Aimless wandering and not fitting in.

Discover new experiences, even if they have to take risks

NATIONAL

GEOGRAPHIC

“Don’t fence me in”

Confident. Empowering. Relatable. Open-minded
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Explorer Brand: Red Bull

A new documentary further explores the challenges behind
Stratos on its one-year anniversary.
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Explorer Brand: The North Face

1 -29663111-5

o, bt o
Emiy Harrington, Yanshou.China. Photo by Tim Kemple ~ A : . : X - !
L 05 o N il + - s alile TR bl BTG ™

THE
NORTH
oFACEN
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To discover the truth

To understand the world & pass it on

lgnorance & being duped

IDEAS WORTH SPREADING

Seek knowledge & information to understand & reflect on
Wisdom, Intelligence & Rational decisions makers O
Independence & Fulfilment

Endless study without action

“The truth will set you free”

Knowledgeable. Factual. Intelligent. Assured
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Sage Brand: TEDXx

Featured

What if you could sing in
your favorite musician's
voice?

In this mind-blowing tech demo, multidisciplinary artist
Holly Herndon and musician Pher introduce Holly+, an
Al-powered instrument that lets other people sing in
Holly's voice.

KATE KAHLE

Why autism is often missed in women and
girls

ALEXANDRA HOROWITZ

Why all dogs are good dogs

1 Billion Views of TEDXx
ldeas Worth Spreading

Since the beginning of the TEDx program in
2009, nearly 15,000 events have been held in
every corner of the globe. And now, a new
TEDx milestone has been reached: one billion
views of TEDx Talks. To celebrate,

sparking both global and local conversations
and connections.

For the full experience, please try exploring the app on

your desktop or tablet in landscape mode.
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Sage Brand: BBC

Nature

A Perfect Planet

Our planet is one in a billion. How incredible, awe-
inspiring life is driven by its natural forces - and
how we can ensure humans become a force for
good. With David Attenborough.

5 Episodes Available

Start Watching
> Series 1: 1. Volcano

CHRIS DOWDALL
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Risk & Mastery

MASTERY

Magician

Outlaw
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Magician
To understand the laws of how the universe works

Make dreams come true

Unanticipated negative consequences

Develop a vision, live it & connect others to the inspiration

Transformation to find win-win outcomes

Risk & Mastery

Becoming or been seen as manipulative

“It can happen”

Mystical. Articulate. Informed. Expansive
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Magician Brand: Disney

. Qi our Preams come tRuz
IF @F HAVE THE COURAGE T© PURSUE THEM.

-@acy €.®fs~ep

|
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Magician Brand: Polaroi

Real Life is beautifully

imperfect

It's messy and unexpected. It's beautifully imperfect - just
like Polaroid Photography. Capture real life with our
Polaroid Generation 2 instant cameras.

Get Inspired

Camera Coughs Out
Finished Prints

YOUR present camera performs only one
of many steps—developing, fixing, print-
ing, and so on—involved in making a photo-
graph. Edwin H. Land, 38-year-old presi-
dent of the Polaroid Corporation, has in-
vented a one-step process in which the
camera does everything. With his camera,
you snap the shutter and turn a knob; 60
seconds later you have a finished, dry print.

The Land camera takes its pictures in the
conventional way, but inside it, in addition
to the film roll, there is a roll of positive
paper with a pod of developirig chemicals
at the top of each frame. Turning the knob
forces the exposed negative and the paper
together through rollers, breaking the pod
and spreading the reagents evenly between
the two layers as they emerge from the rear
of the camera. Clipped off, they can be
peeled apart a minute later.

Ordinary chemicals are used, but the
negative is not transparent and light is not

An artist's conception of a con-
ventional model of Land's camera.
Opacity of negative and printing
paper prevents light from inter-
fering with developing process.

FRAME OF FILM
READY FOR EXPOSURE

APER NEGA
: o PAPER-CUTTER LEVER

PAPER CUTTER

POSITIVE

IMAGE LAYER OF REAGENT
DEVELOPS NEGATIVE
AND PRINTS POSITIVE

EMPTY, FLATTENED

KNOB FOR
A e TURNING ROLLS

POPULAR
190 science

Land displays a one-minute photograph of himself.
A model of his camera has been designed for large-
scale production, but plans for it are undisclosed.

required for printing. The unexposed por-
tions of silver halide are transferred from
the negative to form the positive image.

Land says that ordinary transparent film
can be adapted to one-step photography,
but he sees no need for it. If additional
prints are desired, the easiest way is to make
additional exposures. If necessary, the origi-
nal print can be rephotographed.

ROLL OF
PHOTOSENSITIVE
AM

LENS AND
SHUTTER ASSEMBLY

REAGENT CONTAINER,
OR POD, IS BROKEN
BY ROLLS

PODS IN ROLL OF
POSITIVE PAPER

Rovus =
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Outiaw

Revolution or Revenge

To destroy what is not working. Break rules

Regulated. Conformity. Inconsequential Uber
Disrupt, destroy or shock

Radical freedom, outrageousness, empowerment.

HARLEY-DAVIDSON

)/

Risk & Mastery

Going too far

“Rules are meant to be broken”

MUSIC TELEVISION

Disruptive. Rebellious. Honest. Candid
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Outlaw Brand: Harley Davidson
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YOU CAN'T BOIL DOWN WHAT A HARLEY-DAVIDSON® STANDS FOR MORE TRAN THAT. BECAUSE FROM THE BEGINNING, .
IT'S AUWAYS BEEN ABOUT MORE THAN JUST A MOTORCYCLE. IT"S A BELIEF THAT LIFE SHOULD BE LIVED ON YOUR OWN TERMS.

LIVE YOUR LEGEND™ SIGN UP FOR A TEST RIDE AT H-D. COMITODAY

R N e o S e e et L L R R N

. ’ A W . X N LS Fyoulr o : P AN '»-:;I.',.':' .. U "l
:,"’Y"" : 4 } Y - "I. - ’;‘"’ A
R JOIN THE HARLEY OWNERS GROUP
Wit 'l‘-‘ L i
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Outlaw Brand: Virgin

BA dont give a Shiatsu.

7//)/”1'6//(188 Free onboard massage. vi rg inatlantic

En/a yfho:ce
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Be courageous & prove one’s worth through difficult action
To exert mastery that helps to improve the world
Weakness. Vulnerability.

Strong, competent & powerful as possible to help others

Endurance, strength & courage

Risk & Mastery

Arrogance & the need to be fighting something/someone

“Where there's a will, there's a way”

Motivational. Direct. Brave. Self-confident & disciplined

>
accenture

>)

0 §

=/

DISASTERS
EMERGENCY
COMMITTEE
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Hero Brand: Nike

Speaking"\upfaqé.Sn’.t', i |
always make life easier. ~

But easy never =
changed anything. =~
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Hero Brand: DEC He died...

YEMEN IS IN THE GRIP OF A CIVIL WAR THAT HAS LEFT: h
ut there are Ihousunds
{ MILLION PEOPLE ON THE BRINK OF STARVATION we can save. A

OVER 3 MILLION MOTHERS AND CHILDREN 07 e e
ACUTELY M ALNOURISH ED living memory. In countless villages in the

o TEME
MORE THAN 60% OF THE POPULATION IN
URGENT NEED OF HELP

Somalia, Kenya, Uganda, Sudan, Chad,
Upper Volta, Mali, Mauritania, Senegal
there is no food or water.

We need money to buy the essentials

to keep people aliv% tolccj‘ay.fg hen to buy
items to help them build a future -
YEMEN CMSIS APPEAI' Iseed, tools, gquipment to locate and

i s '; A/
’/ ‘\‘\ develop new water supplies. - L) 7
“' | ‘) )L T Thogl m
\\‘//t Please send as muchasyoucanto: § o oo\
4‘ ’,/ . \'..‘ .
IN AFRICA =)
\\\g ]) - ., S
APPEAL 135000

. ‘o,%,

g

¢ RS

Room 110,PO Box 999, London ECVOHP %, € ’]-'IAT( “
(Please enclose SAE If rocaipt required) ,;/(& 73 }l

Or through any Post Office Wy 5 A *@.
by Transcash (A/C FREEPAY 9911) or through any Bank. ™0 ¢ soee ™"
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Brand & Culture
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